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Source: 2018 Edelman Trust Management Validation study. Q17.When thinking about [COMPANY], how likely would you be to do the following? Please use a scale of one to seven, where 1 means “l would be very
unlikely to do this” and 7 means “l| would be very likely to do this”. Top 3 summary, likely to do this, for positive behaviors. Bottom 3 summary, not likely to do this, for negative behaviors.

Q2: Please indicate how much you trust [COMPANY] to do what is right. For each one, please use a 9-point scale where 1 means that you “do not trust it at all” and 9 means that you “trust it a great deal.” Questions
asked to those aware of each companies. 20 companies. 5 sectors. High trusting top 3 at Q2. Low trusting: Bottom 4 at Q2. General Population 18+ n=6,000+ respondents. 3 countries: UK, US, China.
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2019 Edelman Trust Barometer. EMP_ENG. Thinking about your current employer, to what extent do you agree with the following statements? 9-point scale; top 4 box, agree. General population, 27-market average, among employees of
large multinational corporations and cut by trust in your employer (top 3 box, high trust) and those who do not trust their employer (bottom 4 box, low trust). Question asked of all respondents who are an employee but do not run their own
business (Q43/1 AND NOT Q28/7).
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Source: 2018 Edelman Institutional Investor Trust Survey. Q4: How important are each of the following when considering a company to invest in (or to recommend doing so)? For each one, please indicate how
important it is using a 9-point scale where 1 means “not at all important” and 9 means “most important”. - Top 2 Summary. 18 statements. 500 chief investment officers, portfolio managers, and buy-side analysts in five
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countries (U.S., Canada, UK, Germany and Japan), representing firms that collectively manage over $4.5 trillion in assets. ~
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Source: 2018 Workplace Analytics analysis. 51 adverse events for 31 companies (November 20, 2017 — July 19, 2018). See Appendix for details. Expected stock price calculated using Fama French 3-factor model I.
aggregate. 2017 — 2018 Edelman Trust Management study. Q2: Please indicate how much you trust [COMPANY?} to do what is right. Please use a 9-point scale where 1 means that you “do not trust it at all” and 9 means =,,!’ Edelman 7
that you “trust it a great deal.” 9-point scale; ENTS calculated from NET: top 3 minus bottom 4. Trusted companies. (ENTS = 45+) top quartile of the Edelman Trust database. Distrusted companies (ENTS=15-) lower hd

quartile of the Edelman Trust database. US. General population 18+
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Hi#8: 2018 Edelman Earned Brand. Belief-driven buying segments. HZA
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2019 Edelman Trust Barometer Special Report: In Brands We Trust? Q17. Please indicate how much you agree or disagree with the following statements.

9-point scale; top 4 box, agree. 8-market average.
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9 THE POWER OF PURPOSE-DRIVEN BRANDS LI X1 L

Link to
Good Living
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INNOVATING THROUGH PURPOSE TO BUILD PRIDE AND ENGAGEMENT
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SATO features an airtight trap door ~ DIA RROFANEAFD.
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360 APPROACH OF THE CAMPAIGN 360EBBIFv>~R—>
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CAMPAIGN RESULTS Fiv NR—FEER

> Loyalty from business partners improved EZ®RZ/)\—bMF—O—VUF1 7V
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